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EUR/CHF m +/- PY%

1.310 -5.5

1.431 -0.4

546 1.0

1.005 4.9

217 -0.2

33 4.4

4.542 -0.6

EUR m +/- PY%
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400 13.8

338 12.0

294 -0.4

14 9.5

4.278 4.9

DACH advertising market
Gross advertising pressure 2024
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M edia mix

2024

Media

Print

TV

Internet

Out of home

Radio

Cinema

Total

20 24:  
gross advertising pressure/resident

EUR 428 EUR 467 EUR/CHF 505

Print

TV

Internet

Out of home

Radio

Cinema

42%

34%

9%

8%
7% 0 .3%

EUR 
35.8 

billion

EUR 
4.5
billion

EUR 
4.3
billion

DACH

EUR m +/- PY%

11.704 0.3

19.891 5.1

5.627 6.1

4.615 10.8

2.580 3.8

159 -1.2

44.434 4.4

EUR m +/- PY%

8.620 1.2

17.000 5.4

4.680 5.8

3.272 12.7

2.069 4.9

113 -4.5

35.755 5.0

Period: 01/01/2024–12/31/2024; media channels: print, TV, internet, out of home, radio, cinema
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Trends compared
2024
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Period: 01/01/2024–12/31/2024; media channels: print, TV, internet, out of home, radio, cinema
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1.
Proc ter &  G amble XXXLutz C oop

EUR 2.029.6 m (+38%) EUR 159.5 m (-5%) EUR 369.5 m (-4%)

2.
Ferrero DT . Billa A G M igros

EUR 533.4 m (+5%) EUR 137.6 m (+44%) EUR 258.5 m (-4%)

3.
RE W E S par Proc ter &  G amble

EUR 508.7 m (+26%) EUR 135.1 m (+23%) EUR 112.8 m (+50%)

4.
H enkel K G A A Proc ter &  G amble H enkel

EUR 504.9 m (+9%) EUR 121.7 m (+40%) EUR 55.0 m (+79%)

5.
Lidl H ofer K G Denner

EUR 5.002.3 m (-7%) EUR 79.6 m (+52%) EUR 49.7 m (+39%)

Top companies
2024 (change compared to previous year)

Period: 01/01/2024–12/31/2024; media channels: print, TV, internet, out of home, radio, cinema
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Top ads (by gross advertising pressure) 
2024

Lenor Unstoppables

Lenor white laundry 
detergent

Ariel all-in-1 pods

Coop Christmas

Migros Christmas

Period: 01/01/2024–12/31/2024; media channels: print, TV, internet, out of home, radio, cinema

Pampers diapersIkea furniture

Ariel liquid

Milka bars

https://actionfocus.focusmr.com/afp/app/image.xhtml?v=96e3401d58962a59eb7ac18ab5f5e953e6e2938438582c9aa6956a5d6cab61fc987121714ca381880e2cc87285407cd60aa998bf631848482c3026e1225f421628508a0f71be8b61b0938de93ace358a9ffa6fcea000205fddfc4bb59152d5a6
https://actionfocus.focusmr.com/afp/app/image.xhtml?v=96e3401d58962a59eb7ac18ab5f5e953e6e2938438582c9aa6956a5d6cab61fc987121714ca381880e2cc87285407cd60aa998bf631848482c3026e1225f421672016f8f906d5af5839dc7592e06d270d44283c347070be81ade02311ad3cb0e
https://actionfocus.focusmr.com/afp/app/image.xhtml?v=96e3401d58962a59eb7ac18ab5f5e953e6e2938438582c9aa6956a5d6cab61fc987121714ca381880e2cc87285407cd60aa998bf631848482c3026e1225f4216a5c379d00fc6fd972f631e9356ee65ec603c844a3538c093033093320ed88554
https://wizzadplus.de.nielsen.com/KreationServer/kreation/4/39828383?0000000000005CNEQHTlNMAC5VVVheWgEpVFAJWFxXd1EDVQxfUyxSVAgND1J9VVdORUwMK0RcTlheS31VUEJbXVFhVFZbU11Vf1ZEEQ**
https://wizzadplus.de.nielsen.com/KreationServer/kreation/4/42525931?0000000000005CNEQHTlNMACxTAlxdWFZ4BVEKWwxTKgNRDggMXHkEVlgMCgQuXgBORUwMK0RcTlheS31VUEJbXVFhVFZbU11Vf1ZEEQ**
https://wizzadplus.de.nielsen.com/KreationServer/kreation/4/42086344?0000000000005CNEQHTlNMVipQXl0LClMsVQNYD1tWfFAFX1gLVHsAXg1cD1N4Ul9ORUwMK0RcTlheS31VUEJbXVFhVFZbU11Vf1ZEEQ**
https://wizzadplus.ch/kreationServer/kreation/4/7246185?0000000000005CNEQHTlNMXX4CA1RdDwd-AwcPC1hXLAVUXl8MAypfBVsIWlAsVFNORUwMK0RcTlheS31VUEJbXVFhVFRZU11Vf1ZEEQ**
https://wizzadplus.ch/kreationServer/kreation/4/7571569?0000000000005CNEQHTlNMXX1QVQgPXAN-AFIJDwgHeVBWDQpeVHxRUFwID1ArVwBORUwMK0RcTlheS31VUEJbXVFhVFRZU11Vf1ZEEQ**
https://wizzadplus.ch/kreationServer/kreation/4/7580918?0000000000005CNEQHTlNMBHwEVglYDFF_BVdbXQxRKlNfXV8KXS1TAltaXVF5UlZORUwMK0RcTlheS31VUEJbXVFhVFRZU11Vf1ZEEQ**
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Top advertising drivers (growth in absolute advertising pressure)
2024
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Without group categories 

Period: 01/01/2024–12/31/2024; media channels: print, TV, internet, out of home, radio, cinema
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Appendix

http://www.mediafocus.ch/
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DACH media coverage

OUT OF HOME
Analog and digital billboard 
advertising

INTERNET
Display marketers’ statistics

TV
Public and private
(excluding pay TV)

PRINT
Newspapers, magazines, trade press and specialist 
press
(incl. supplements)

RADIO
Public and private

CINEMA

A company’s advertising presence is measured in gross advertising pressure. This is the equivalent value, as per the media tariff, for an individual broadcast, rather 
than the actual expenditure, cost or budget. Volume discounts, customer discounts or special discounts are not taken into account. 

There are all kinds of other media channels available in the individual countries, particularly in the online space (search, YouTube, social media).
The biggest common denominator was selected to harmonize the data universes so that the countries could be compared. 

Switzerland: CHF–EUR 1:1
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G E R M A N Y
N ielsen M edia G ermany

Andreas M effert
Market Commercial Leader

andreas.meffert@nielsen.com

S W IT ZE R L A N D
M edia Focus Switzerland

Tina Fixle
Chief Analytics Officer

tina.fixle@mediafocus.ch

AUS T R IA
FO C US  M arketing Researc h

G eorg W urm
Manager International Customer Support

g.wurm@focusmr.com

DACH analyst team
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